
 
 

Braskem presents its digital transformation at K Fair 2019 

The petrochemical producer will present for the first time its initiatives to create internal 

opportunities for leveraging its efforts to transform the global chemical industry  

 

Rotterdam, October 16, 2019 – Braskem, the largest thermoplastic resin producer in the 

Americas and the world's leading biopolymer producer, will showcase the acceleration of its 

Digital Transformation at K Fair, the world’s largest event for the plastics and rubbers industry, 

to be held from October 16 to 23 in Düsseldorf, Germany. Part of the company’s strategy to 

strengthen its position in the petrochemical industry, the initiatives will create value for clients, 

employees and the business by incorporating advanced digital technologies in strategic areas of 

operations. 

To support the effort, Braskem created a Digital Center, which will lead its transformation and 

integrate all digital activities globally. Today, Braskem has more than 50 initiatives that address 

key aspects of its value chain from end-to-end using advanced digital technologies, artificial 

intelligence (AI) big data, data analysis and new ways of working. The company is creating new 

digital ventures by incubating in-house startups to rethink factors that affect its business and 

the petrochemical industry in general. That includes opportunities to create value in 

manufacturing, supply chain, marketing and sales, which will improve Braskem’s position as a 

global leader in its industry. 

Braskem CEO Fernando Musa explained that this is a key moment in the company’s history. 

“We’ve been seeking opportunities in our businesses to adopt digital initiatives that can improve 

processes and increase productivity in what we already do really well. New digital tools, 

especially those based on AI and Big Data, are enabling us to compile data and leverage 

information to optimize our systems and reduce inefficiencies. This is the greatest revolution in 

the petrochemical industry in decades and will definitely impact our value chain,” concluded the 

executive. 

One of the initiatives in the Digital Center is the Braskem – Client Digital Integration, which uses 

technologies such as advanced machine learning to integrate processes using high-quality data 

on Braskem’s products and the performance of clients’ assets.  



 
 
According to Nicolai Duboc, business development manager at Braskem, “the Braskem-Client 

Digital Integration project’s biggest challenge is to increase the production efficiency of our 

customers. This will be done through delivering the best product designs and recommendations 

for the ideal conversion equipment setup, so the production line can run as optimal as possible. 

This will be possible only by intensive use of AI to deeply understand the correlations between 

product design, processing condition and quality indicators from Braskem’s and it’s customer’s 

database. Once the project is fully implemented, our clients will see relevant improvements in 

production line output, equipment availability (eg. faster production line setup) and production 

quality.” 

About Braskem 

Every day, Braskem’s 8,000 team members work to improve people’s lives through sustainable 
solutions in chemistry and plastics and engage with partners throughout the value chain to 
advance the Circular Economy. With 41 industrial units in Brazil, United States, Mexico and 
Germany and net revenue of R$58 billion (US$15.8 billion), Braskem produces annually over 20 
million tons of plastic resins and chemical products and exports to Clients in approximately 100 
countries.  

 
Braskem on social media 
 
www.facebook.com/BraskemGlobal   www.linkedin.com/company/braskem 
 
http://www.twitter.com/BraskemBio   http://www.twitter.com/BraskemSA 
 
 
Note for journalists 

Visit Braskem at K Fair! You can find our booth at Hall 6 / D27. Our spokespersons will be present 
at the booth as well to answer any questions you may have. Please let us know if you are 
interested in an interview about our Digital Center.  

 
For media relations, please contact: 
 
Europe (The Netherlands)    Brazil  
Omnicom PR Group     CDN Comunicação     
Rens Koele +31 (0)6 1830 0538    Fernando Rubino – +55 11 3643-2990 
rens.koele@omnicomprgroup.com   fernando.rubino@cdn.com.br 
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